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From: 
Viki A Turner ~,/" ., . ~ ".a:,,:. L F),I:/?%~ 

To: 

Federal Trade Commission 
Attn: Office of the Secretary, 
600 Pennsylvania Avenue, NW 

Room H-135 (Annex W) 
Washington, DC 20580 

Re: Business Opportunity Rule, RS11993 

Dear Sir/Madam, 

As a 35 year register voter, I must let my government representatives and the agency involved 
know when I feel a dire mistake might be made to the detriment of millions of US citizens. 

I am writing this letter because I am concerned that if the proposed Business Opportunity Rule 
R511993 is adopted in its present form, millions of independent distributors will be significantly 
undermined. With the unstable work environment, it is necessary for millions to supplement their 
incomes by marketing products for companies, a legitimate and lawful endeavor. Further, the current 
regulations more than takes care of guarding the public against unethical and unlawful business practices. 

The public is not well served by the FTC's over regulation of an industry that is causing 
absolutely no harm and more than adequately polices itself by remedying any and all complaints by 
members of the public. History has proved that companies with devious business practices will not be in 
business long. Plus, have our own "watch dog" web Sites to visit when looking into a company. 

While the FTC needs to protect the public where~necessary, this proposed rule is hopelessly over 
broad and misguided. The seven-day waiting period is unnecessary and will interfere with my ability to 
enter into lawful transactions and enroll new distributors. People buy TVs, cars, and other much more 
costly items without such a waitin~ period. This proposed waiting period gives the impression that 
something is wrong with the plan. And, the burdensome paperwork, which will not even be read by the 
public, makes it extremely difficult for the individual participant to fully comply, thereby risking fines and 
other penalties for such failures, however innocent. By these actions, the FTC does a disservice to the 
consuming public and Americans everywhere who are trying to get ahead by starting their own business, 
or adding necessary supplemental income to their family. 

Over the past 30 years the FTC has added more and more regulations to this industry. The 
current proposed regulations are WAY beyond the scope of enhancing commerce and/or protecting the 
public. Just because it is an independent distributorship and not a big company or corporation is no 
reason to over regulate it to the point of oblivion. There is room for all kinds of marketing systems in our 
commercial world, that's what makes our country GREAT. 

Thank You for your time. 

CC: Senator Ted Stevens 
CC: Senator Lisa Murkowski 
CC: Rep. Don Young 


